


THE FUTURE OF FOOD IS PLANT-BASED 
AND SUSTAINABLE
The gloal COVID-19 pandemic has once again aroused public concern 
to  long-standing vulnerabilities and shortcomings in the traditional 
food supply chain. According to statistics, nearly 30% of people in 
the world will reduce or completely abandon traditional animal-based 
food. From meat lovers, fl exitarians to vegans, all consumers are look-
ing for delicious but sustainable alternative protein. These new alterna-
tive products can bring better health, less environmental impact and a 
more harmonious natural ecology.

The concept of plant-based lifestyle as popular and healthy one has 
gradually taken root in the modern people, and driving the rapid de-
velopment of the plant-based industry. In 2019, the global plant-based 
food market was valued at $18.5 billion, and it has grown at a growth 
rate of 15.0% since 2019. It will reach $40.6 billion in 2025 and $74.2 
billion in 2027.

At the same time, in order to attract more normal meat-eaters to join 
the sustainable food supply chain, there have been endless new alter-
native proteins created through cultured and fermented technology, 
which maintain the same structure and taste as animal protein, but 
remove the unsustainability of traditional protein. With the commer-
cialization of new technologies, these products are expect to serve at 
ordinary meals in the near future.



VEGGIEWORLD. THE DEDICATED TRADE 
FAIR FOR PLANT-BASED & SUSTAINABLE 
BUSINESS.

The World‘s Oldest and Largest Professional Trade Fair for Plant-Based 
and Sustainable Products.
The first VeggieWorld was held in Wiesbaden, Germany in 2011, well 
recognized by the industry and grew rapidly. In 2014, Wellfairs GmbH 
started to grow the VeggieWorld series quickly and in 2019 Veggie-
World was hosted in 19 major cities in 10 countries in Europe and Asia. 
Among the VeggieWorld cities there are major cities like Berlin, Barce-
lona, Zurich, Brussels, Copenhagen, Paris, Cologne, Hong Kong and 
Beijing. 

It is extremely popular with visitors and exhibitors alike – indeed, this 
particular fact combined with the growing vegan scene ensure that 
VeggieWorld is becoming ever bigger and more diverse.



VISITOR PROFILE
Visitors can be divided into two categories: trade visitors and consu-
mers. The proportion of the two types of audience is closely related to 
the local level of plant-based & sustainable products and services: the 
market of plant-based & sustainable lifestyle is fully developed, the 
products have been integrated into daily life, the proportion of profes-
sional buyers is relatively lower. On the contrary, the market needs to 
be developed, and consumers need time to get trained and educated, 
then the proportion of professional buyers is higher. 

Trade Visitors including:
• Wholesalers // Importers
• Retailers // Retail Supermarket Chains
• Restaurant // Hotel Owners or Purchasers
• E-commerce
• Product researching and developing organizations
• Financial investment institutions
End-Consumers including:
• Vegan 
• Vegetarian
• Flexitarian
• Seafood Vegetarian
• Meatarian

EXHIBIT PROFILE
Exhibitors include manufacturers, wholesalers, importers and retailers 
of raw materials, suppliers of materials, manufacturers of processing 
and packaging equipment, product research and development institu-
tions and fi nancial services enterprises. Exhibitors showcase the latest 
products and services at the exhibition and can also let end consumers 
to appreciate their products.



THE PRODUCTS AND SERVICES AT 
VEGGIEWORLD SHANGHAI ARE 100% 
SUSTAINABLE(PLANT-BASED, FERMENTATION 
OR CELL-BASED), WHICH INCLUDE:
• Alternatives for meat, seafood, dairy, cheese and egg

• Plant-based drinks, sweets, sauces

• Superfoods, Snacks

• Fruits & Vegetables

• Food supplements, ingredients

• Vegan Clothing, shoes and accessories

• Vegan Cosmetics

• Vegan households

• Raw materials

• Processing and packing equipment

• Product researching and developing organizations

• Financial investment institutions



VEGGIEWORLD SHANGHAI 
VeggieWorld Shanghai 2020 was ended suceessfully in September. 
Nearly 100 leading plant-based and sustainable brands from 18 coun-
tries showcased the latest products, technologies and services. A total 
of 8,326 visitors were attracted onsite to purchase or establish con-
tacts over the three days. Both exhibitors and visitors expressed their 
highly satisfaction with the world’s fi rst plant-based trade fair post 
COVID-19 in 2020.

VeggieWorld Shanghai has been regarded as the only dedicated 
trade fair for plant-based and sustainable business in China. The goal 
is aiming to build up a professional exchange and trade platform for 
global plant-based and sustainable industries.

Meanwhile, With its magnifi cent and elegant Russian styles, Shanghai 
Exhibition Center was awarded the title of one of the “Shanghai Ten 
Best Architectures”. Shanghai Exhibition Center is the ideal venue for 
VeggieWorld in Shanghai.

PARTICIPATION FEE
Packaged Sponsorships:
Total 4 levels of sponsorship are available: Platinum, Gold, Silver, and 
Bronze, for presentation at both exhibition and forum. 

Booth Rental Fee:
Raw space: Min. size, 24 sqm, Price: 220.00 EUR/sqm

6 sqm
Including Walls, carpet, electricity, 1 desk, 4 spot lights
Price: 1,250.00 EUR

8 sqm
Including Walls, carpet, electricity, 2 desks, 6 spot lights
Price: 1,600.00 EUR

9 sqm
Including Walls, carpet, electricity, 2 desks, 6 spot lights
Price: 1,750.00 EUR



CHINA - HUGE MARKET POTENTIAL  
FOR PLANT-BASED & SUSTAINABLE 
PRODUCTS
China already has the most vegan people in the world with over 
20 million in absolute terms. With 17.2% between 2015 and 2020, 
China is the fastest growing market for vegan foods in the world.

By 2022, China’s middle-class population will reach 550 million, 1.5 
times the population of the United States. The Chinese consume 41 
kilograms of meat per capita each year, which is twice the global 
average and accounts for 28% of world meat consumption. Chinese 
consumers, especially the middle class, put food safety as the most im-
portant consideration, which also accelerates the rapid development 
of plant-based and other sustainable proteins in China.

Meanwhile, Chinese government plans to reduce China’s meat con-
sumption by 50% by 2030 to reduce carbon emissions and prevent 
obesity. This has made more plant-based and sustainable industry 
players more interested and consider China as the main target market. 
All insiders predict that China’s plant-based and sustainable industries 
will usher in the world’s fastest development in the short term.




